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2009
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2009
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(L) In this adaptation of Maurice Sendak’s classic children’s
story, Max, a disobedient little boy sent to bed without his
supper, creates his own world—a forest inhabited by fero-
cious wild creatures that crown Max as their ruler.

(CGl) Originally released by Walt Disney Pictures in 1995,
Toy Story went on to receive Oscar nominations for Best
Original Score, Best Original Song and Best Original Screen-
play, not to mention earning a ton of dough at the box of-
fice (more than US$350 million worldwide). And the sequel
generated more than US$485 million. Both 3-D versions of
the films are being personally overseen by original director
John Lasseter with his team of technical wizards handling all
of the necessary steps in the conversion process.

(A) Astro Boy blasts onto the big screen with a new ani-
mated adventure film from Summit Entertainment, Imagi
Studios and director David Bowers. Set in futuristic Metro
City, Astro Boy is the tale of a young robot with incredible
powers created by a brilliant scientist who embarks on a
journey in a netherworld of robot gladiators.

(L) The second instalment in The Twilight Saga based

on the phenomenally successful YA book series by
Stephenie Meyer, New Moon finds Bella devastated

by the abrupt departure of her vampire love, Edward
Cullen, but comforted by her growing friendship with
Jacob Black. Suddenly, she is drawn into the world of
werewolves, ancestral enemies of the vampires. The first
film, Twilight, grossed US$69.6 million domestically in its
first weekend. To date, the film has generated more than
US$390 million worldwide.

(CGI) Based on Cressida Cowell's popular book series, this
pic’s storyline revolves around the brainy son of a brawny
Viking chieftan who must train a dragon in order to be
initiated into the Hairy Hooligan tribe.

(A) A musical set in New Orleans, the film marks Disney's
return to traditional 2-D animation and introduces the
seventh Disney Princess, Tiana, to the fold. The film
re-teams Ron Clements and John Musker (creators of
‘90s blockbusters The Little Mermaid and Aladdin) with
musical legend Randy Newman to tell a love story full of
frogs, voodoo and gumbo. Featuring the voice talents of
Anika Noni Rose as Princess Tiana and John Goodman as
Eli “Big Daddy" La Bouff.

(L/CGI) Fox is hoping for a big box office Christmas pres-

ent with the sequel to 2007 surprise hit Alvin and the
Chipmunks, which grossed US$360 million at the global

box office. Alvin and the Chipmunks: The Squeakuel finds
the harmonic rodents going to school, where they meet the
Chipettes. Fernale chipmunks Brittany, Eleanor and Jeannette
were first introduced to Alvin and the Chipmunks fans in

the 1980s animated series of the same name. The franchise
celebrates its 20th anniversary this year.

(CGl) In a happy suburban neighbourhood surrounded
by white picket fences sits a black house with a dead

lawn. Unbeknownst to the cheerful suburbanites, a vast
secret hideout lies beneath the neighborhood eyesore.
Here, Gru (voiced by Steve Carell) and his small army of
minions are planning the biggest heist in the history of the
world—stealing the moon (yes, the moon!).

(L) Cirque Du Freak, based on the popular series of books
by Darren Shan, is a fantasy-adventure about a teenager
who unknowingly breaks a 200-year-old truce between
two warring factions of vampires. Pulled into a fantastic
life of misunderstood sideshow freaks and grotesque crea-
tures of the night, one teen will vanish from the safety of
a boring existence and fulfill his destiny in a place drawn
from nightmares.

Warner Bros.
Pictures

Walt Disney Pictures

Imagi Studios/
Summit
Entertainment

Summit

Entertainment

DreamWorks
Animation

Walt Disney Pictures

Twentieth Century
Fox

Universal Pictures

Universal Pictures

Domestic: Karen McTier,

EVP, domestic licensing and
worldwide marketing, Warner
Bros. Consumer Products,
818.954.3008, karen.mctier@
warnerbros.com; International:
Jordan Sollitto, executive \/P,
new initiatives & international li-
censing, Warner Bros. Consumer
Products, 818.954.7807, jordan.
sollitto@warnerbros.com

Mary Beech, VP/GM, global
studio franchise development,
Disney Consumer Products,
mary.beech@disney.com

Marc Mostman, 818-880-0508,
marcm@mostmanagement.
com; Russell Binder, 818-225-
9355, russell@strikerent.com

Marc Mostman, 818-880-0508,
marcm@mostmanagement.
com; Russell Binder, 818-225-
9355, russell@strikerent.com

Domestic: Rick Rekedal, head
of licensing and retail marketing,
DreamWorks Animation, 818-
695-7011; International: Sheila
Clarke, head of international
consumer products, Dream-
Works Animation, 818-695-7542

Mary Beech, VP/GM, global
studio franchise development,
Disney Consumer Products,
mary.beech@disney.com

Twentieth Century Fox L&M,
310-369-1000

Cindy Chang, VP of Global Busi-
ness Development, Universal
Partnerships & Licensing, 818-
777-2067

Cindy Chang, VP of Global Busi-
ness Development, Universal
Studios Consumer Products
Group, 818-777-2067

Domestic: Karen McTier,

EVP, domestic licensing and
worldwide marketing, Warner
Bros. Consumer Products,
818.954.3008, karen.mctier@
warnerbros.com; International:
Jordan Sollitto, executive VP,
new initiatives & international
licensing, Warner Bros. Con-
sumer Products, 818.954.7807,
jordan.sollitto@warnerbros.com

Cherise McVicar, SVP of
national promotions, Buena
Vista Pictures Marketing, 818-
560-7477, cherise.mcvicar@
disney.com

Marc Mostman, 818-880-0508,
marcm@mostmanagement.
com; Russell Binder, 818-225-
9355, russell@strikerent.com

Marc Mostman, 818-880-0508,
marcm@mostmanagement.
com; Russell Binder, 818-225-
9355, russell@strikerent.com

Susan Spencer, head of nation-
al promotions, DreamWorks
Animation, 818-695-9769

Cherise McVicar, SVP of
national promotions, Buena
Vista Pictures Marketing, 818-
560-7477, cherise.mcvicar@
disney.com

Twentieth Century Fox L&M,
310-369-1000

Stephanie Cohen, VP, Universal
Partnerships & Licensing, 818-
777-5789

Stephanie Cohen, VP of
Universal Studios Partnerships,
818-777-5789

Licensees: Fast Forward,
Isaac Morris, Jibbitz, Junkfood,
Saramayx, Tuk, The Northwest
Company, Alexander Doll,
HarperCollins, Elmer’s Prod-
ucts, Hallmark Cards, Mead
Westvaco, Fisher-Price, Girl
Skateboard Company

Licensees: Thinkway Toys,
Mattel, Lego, Kellogg's, Brey-
ers, MZ Berger, Hallmark, Jerry
Leigh, Mighty Fine, Leap Frog,
Trends

Promo partners: Walmart,
Target, Toys ‘R" Us, Kmart

Licensees: American Greet-
ings, Bakery Crafts, Branded
Apparel Group, D3 Inc, Hot
Toys, Jazwares, Penguin Group,
Trends International

Promo partners: McDonald's,
JC Penney, Space Camp

Licensees: National Entertain-
ment Collectibles Association,
Little, Brown, Cardinal Games,
Trends International, Hallmark,
Advanced Graphics, NECCO,
JEM Sportswear, Imastar
Cosmetics, Mattel, Sulake
International

Promo partners: Hot Topic,
Nordstrom, Volvo, Café Press

Licensing and promo opps:
DreamWorks is exploring op-
portunities in select categories.

Licensees: Mattel, CDI (Jakks
Pacific), Jay Franco, Mead,
Hallmark, Tricoastal, Breyer's,
P&G, Random House

Promo partners: Walmart,
Target, Toys ‘R" Us, Kmart,
Sears, Family Dollar

Licensees: Jakks Pacific (toys),
HarperCollins (publishing), JS
Karaoke (karaoke machines),
Bendon Publishing (color/
activity books), Mad Engine
(tshirts), Issac Morris (apparel)

Licensing and promo opps:
Universal is currently seeking
partners across all categories.

Licensing and promo opps:
Universal is currently seeking
partners across all categories.

“First Take” is a bi-annual chart of upcoming kids and family movies, detailing their licensing and pr
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Is related to “First Take” should be directed to Lana Castleman at Icastleman@brunico.com.



FIRST TAKE

Title & Primary Release Date Story Line Studio & Distributor Licensing Contact Promotions Contact Licensees &
Target Audience (A—animation, L—live action) Promotional Partners

Kids six to 12 April 2, 2010 (L) Based on the New York Times bestselling book series | Twentieth Century | Twentieth Century Fox L&M, Twentieth Century Fox L&M, Licensing and promo opps:
that's been translated into 29 languages with a website Fox 310-369-1000 310-369-1000 Fox is looking for partners in
that traffics more than 70,000 visits a day, the movie will select categories.

follow the adventures of narrator Greg Heffley as he navi-
gates his first year of middle school. Expect to see bullies,
teenage goons and troublemaking little brother, Manny,
creating all sorts of obstacles as Greg attempts to achieve
his ultimate goal—getting girls to like him.

All ages May 7, 2010 (L) Based on Marvel's iconic Super Hero, /ron Man 2 Marvel Studios Domestic: Paul Gitter, Douglas Finberg, EVP of Licensing and promo opps:
continues the story where the 2008 summer box office president of consumer prod- international marketing, Marvel | Marvel will put together a com-
blockbuster /ron Man left off. The first feature film to be ucts, North America, Marvel Studios, 310- 550-3100 prehensive licensing program
produced independently by Marvel Studios, it grossed Entertainment, 212-576-857; across all core categories to
US$582 million at the global box office. Directed by Jon International: Sandrine de support the production with
Favreau, Iron Man 2 stars Robert Downey Jr., Gwyneth Raspide, EVP, Marvel Entertain- Hasbro taking the lead as
Paltrow, Don Cheadle, Scarlett Johansson, Sam Rockwell, ment International, 44-207- master toy licensee.

John Slattery, Mickey Rourke and Samuel L. Jackson. 858-2004

Family May 21, 2010 (CGI) The cast of characters from the Shrek franchise, in- | DreamWorks Domestic: Rick Rekedal, head | Susan Spencer, head of Licensees: Activision,
00000 cluding Princess Fiona, Donkey and Shrek himself, return | Animation of licensing and retail marketing, | national promotions, Hallmark

for another kick at the farcical can. DreamWorks Animation, 818- DreamWorks Animation, 818-

695-7011; International: Sheila | 695-9769

Clarke, head of international

consumer products, Dream-

Works Animation, 818-695-7542

Family May 28,2010 | (L) Producer Jerry Bruckheimer and Disney present an Walt Disney Pictures | Mary Beech, VP/GM, global Cherise McVicar, SVP of Licensees: McFarlane, Mad
epic adventure that sweeps across the mysterious lands of studio franchise development, | national promotions, Buena Engine, Lego
Persia, where deceit and betrayal threatens the destruction Disney Consumer Products, Vista Pictures Marketing, 818-
of two noble kingdoms. Based on the popular video game mary.beech@disney.com 560-7477, cherise.mcvicar@
that has garnered a loyal worldwide fan base and starring disney.com

Jake Gyllenhaal as Dastan.

Family June 18,2010 | (CGI) The creators of the Toy Story films have re-opened | Walt Disney Pictures | Mary Beech, VP/GM, global Cherise McVicar, SVP of Licensees: Thinkway Toys,
the toy box to bring back Woody, Buzz et al. Lee Unkrich studio franchise development, | national promotions, Buena Mattel, Lego, Campbell's,
(co-director of Toy Story 2 and Finding Nemo) directs this Disney Consumer Products, Vista Pictures Marketing, 818- Breyer's, MZ Berger, Hallmark,
outing for the billion-dollar franchise. mary.beech@disney.com 560-7477, cherise.mcvicar@ Jerry Leigh, Mighty Fine, Leap
disney.com Frog, Trends

Promo partners: Walmart,
Target, Toys ‘R" Us, Kmart

Tweens & Teens June 30,2010 | (L) Kristen Stewart, Robert Pattison and Taylor Lautner return Summit Marc Mostman, 818-880-0508, | Marc Mostman, 818-880-0508, | Licensing and promo opps:
in the third instalment of the Twilight franchise. This time, Entertainment marcm@mostmanagement. marcm@mostmanagement. Currently seeking partners in
Bella finds herself surrounded by danger as a malicious com; Russell Binder, 818-225- | com; Russell Binder, 818-225- | select categories.
vampire continues her quest for revenge. Bella is also forced to 9355, Russell@strikerent.com | 9355, Russell@strikerent.com

choose between her love for Edward and her friendship with
Jacob—knowing that her decision has the potential to ignite the
ageless struggle between vampires and werewolves.

Family July 2, 2010 (L) M. Night Shyamalan directs this feature version of the Nickelodeon/ Leigh Anne Brodsky, president, | Chris Cerbo, director of Licensing and promo opps:
Nickelodeon animated series, Avatar: The Last Airbender, Paramount Pictures | Nickelodeon & Viacom global promotions, Paramount, | Nickelodeon & Viacom CP has
set in @ world where human civilization is divided into four Consumer Products, 323-956-8105, chris_cerbo@ | been keeping a tight lid on its
nations: water, earth, air and fire. The Fire Nation is waging a 212-258-8000 paramount.com licensing plans for the film.

ruthless war against the other three nations. Only the young
avatar Aang—the last Airbender—has the ability to manipulate
all of the elements and bring the nations together. Aided by a
protective Waterbender, named Katara, Aang goes on a peril-
ous journey to restore balance in their war-torn world.

Family December 17, | (L/CGl) Get set to hear that familiar refrain, “Is it much farther, Sony Pictures Juli Boylan, SVP, Sony Pictures | Mary Goss Robino, SVP of glob- | Licensees: Jakks Pacific
2010 Papa Smurf?" as SPA takes The Smurfs to the big screen next Animation/Columbia | Consumer Products, 310-244- | al marketing partnerships, Sony | Licensing and promo opps:
fall. This time, the wee blue ones venture into the modemn world | Pictures 4155, juli_boylan@spe.sony. Pictures Consumer Products, Sony is currently looking for
where they still must avoid being captured by the evil Gargamel. com 310-244-3999, mary_robino@ | partners to fill in ancillary
The three-apples-all blue creatures spawned a hit TV series by spe.sony.com categories.

Hanna-Barbera that ran as part of NBC's Saturday moming line
up from 1981 to 1990, as well as a successful merch program.

Family November 5, | (CGl) Oobermind is a satirical comedy that tells the story | DreamWorks Domestic: Rick Rekedal, head | Susan Spencer, head of nation- | Licensees: THQ
2010 of a super villain who experiences a crisis of conscience Animation/Red Hour | of licensing and retail marketing, | al promotions, DreamWorks
after accidentally killing his archrival, Uberman. Featuring | Films DreamWorks Animation, 818- Animation, 818-695-9769 Licensing and promo opps:
the voice talents of Ben Stiller and Tina Fey. 695-7011; International: Sheila All open, with the exception of
Clarke, head of international video games and toys.

consumer products, Dream-
Works Animation, 818-695-7542

Family Holiday 2010 (L) Ben Barnes, Skandar Keynes and Georgie Henley re- | Walden Media/ Twentieth Century Fox L&M, Twentieth Century Fox L&M, Licensing and promo opps:
prise their roles as Caspian, Edmund and Lucy in the third | Twentieth Century 310-369-1000 310-369-1000 The franchise’s first licensing
instalment in the Chronicles of Narnia franchise based on | Fox program shepherded by Disney
the classic book series by C.S. Lewis. did not migrate to mass-market

retail. So expect Fox to mount
a very targeted, fan-oriented
program around the third film.

“First Take” is a bi-annual chart of upcoming kids and family movies, detailing their licensing and pr ional activities. Q ions or ials related to “First Take” should be directed to Lana Castleman at Icastleman@brunico.com.
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Walt Disney Pictures

(CGl) In this new telling of the classic fairy tale, Rapunzel
and her storybook world are being given a CGl remodel,
complete with the iconic tower, an evil witch, a gallant hero
and, of course, the mysterious girl with long golden tresses.

(CGl) This follow-up to the mega-hit original film finds Walt Disney Pictures
racing superstar Lightning McQueen back in action, with

his best friend Mater in tow. In this edition, Mater and Mc-
Queen travel the far reaches of the globe, with Ratatouille

producer Brad Lewis behind the wheel of the project.

(CGI) Scotland is the setting for this Pixar-helmed action- | Walt Disney Pictures
adventure featuring tangle-haired Merida, a princess who

would prefer to make her mark as a great archer. Wouldn't
you know it, the strong-willed lady unknowingly drives her

father's kingdom into peril.

(3-D motion capture) Directed by Steven Spielberg, Tintin Paramount Pictures
chronicles the adventures of the beloved classic character cre-
ated by Georges Remi and his dog, a terrier named Snowy, as
they travel the world. The movies stars Jamie Bell (Billy Elliot)

as Tintin and Daniel Craig as the evil Red Rackham.

(A) Starring the voice talents of Johnny Depp and directed | Paramount Pictures
by Gore Verbinski, Rango tells the tale of a pet chameleon

that goes on an adventure to discover its true self.

Marvel Studios/Sony
Pictures

(L) The script on the fourth instalment in the wildly suc-
cessful Spider-Man franchise has just gotten underway,
so not a lot of details have emerged about the webbed
one's next adventure. To be sure, it'll be a box office and
licensing smash. To date, the first three motion pictures
have collectively generated nearly US$2.5 billion at the
global box office.

DreamWorks
Animation

(CGly A new villain has emerged with a mysterious
weapon so powerful it threatens the very existence of
kung fu. It is up to Po and the Furious Five to protect all
that they know. But first, Po must confront his long lost
past. This next chapter of the 2008 blockbuster will feature
the return of the original all-star voice cast, including Jack
Black, Angelina Jolie and Dustin Hoffman.

(L) In the early days of the Marvel Universe, Steve Rogers | Marvel Studios
volunteers to participate in an experimental program
that turns him into the super soldier known as Captain

America.

(L) The Avengers will bring together the superhero team | Marvel Studios
of Marvel Comics characters—including Iron Man, Captain
America, Thor, the Hulk and more—for the first time ever
as they are forced to band together to battle the biggest

foe they've ever faced.

Mary Beech, VP/GM, global
studio franchise development,
Disney Consumer Products,
mary.beech@disney.com

Mary Beech, VP/GM, global
studio franchise development,
Disney Consumer Products,
mary.beech@disney.com

Mary Beech, VP/GM, global
studio franchise development,
Disney Consumer Products,
mary.beech@disney.com

Lynda Cevallos, VP of licensing,
323-956-8626,
lynda_cevallos@paramount.com

Lynda Cevallos, VP of licensing,
323-956-8626,
lynda_cevallos@paramount.com

Domestic: Paul Gitter,
president of consumer prod-
ucts, North America, Marvel
Entertainment, 212-576-857;
International: Sandrine de
Raspide, EVP, Marvel Entertain-
ment International, 44-207-
858-2004

Domestic: Rick Rekedal, head
of licensing and retail marketing,
DreamWorks Animation, 818-
695-7011; International: Sheila
Clarke, head of international
consumer products, Dream-
Works Animation, 818-695-7542

Domestic: Paul Gitter, president of
consumer products, North America,
Marvel Entertainment, 212-576-857;
International: Sandrine de
Raspide, EVP, Marvel Entertainment
International, 44-207-858-2004

Domestic: Paul Gitter, president of
consumer products, North America,
Marvel Entertainment, 212-576-857;
International: Sandrine de
Raspide, EVP, Marvel Entertainment
International, 44-207-858-2004

Cherise McVicar, SVP of national
promotions, Buena Vista Pic-
tures Marketing, 818-560-7477,
cherise.mcvicar@disney.com

Cherise McVicar, SVP of
national promotions, Buena
Vista Pictures Marketing, 818-
560-7477, cherise.mcvicar@
disney.com

Cherise McVicar, SVP of
national promotions, Buena
Vista Pictures Marketing, 818-
560-7477, cherise.mcvicar@
disney.com

Chris Cerbo, director of global
promations, 323-956-8105,
chris_cerbo@paramount.com

Chris Cerbo, director of global
promotions, 323-956-8105,
chris_cerbo@paramount.com

Douglas Finberg, EVP,
International Marketing, Marvel
Studios, 310-550-3100

Mary Goss Robino, SVP of
global marketing partnerships,
Sony Pictures Consumer
Products, 310-244-3999,
mary_robino@spe.sony.com

Susan Spencer, head of nation-
al promotions, DreamWorks
Animation, 818-695-9769

Douglas Finberg, EVP,
International Marketing, Marvel
Studios, 310- 550-3100

Douglas Finberg, EVP,
International Marketing, Marvel
Studios, 310- 550-3100

Licensing and promo opps:
Disney is currently seeking
partners across all major
categories.

Licensees: Thinkway Toy,
Fisher-Price, Kellogg's,

Jay Franco, Hallmark, Mead,
LeapFrog

Licensing and promo opps:
Disney is currently seeking
partners across all major
categories.

Licensing and promo opps:
Paramount is seeking partners
across all major categories.

Licensing and promo opps:
Paramount is seeking partners
across all major categories.

Licensing and promo opps:
Marvel/Sony JV Spider-Man
Merchandising LLP will put
together a comprehensive
licensing and merchandising
program across all core catego-
ries to support the production.

Licensees: Activision is
on-board for video games
and DreamWorks Consumer
Products is looking to fill out
other relevant categories.

Licensing and promo opps:
Marvel will put together a
comprehensive licensing and
merchandising program across
all core categories to support
the production.

Licensing and promo opps:
Marvel will put together a
comprehensive licensing and
merchandising program across
all core categories to support
the production.

Also Slated...

Films in Development

Family

Family

All ages

Tweens and Teens

Family

Spring 2010

July 9, 2010

July 1,201

Part 1
Nov. 19, 2010
Part 2
July 15, 2011

May 20, 2011

(L) From the mind of Tim Burton comes a reinterpretation of the classic Lewis
Carroll tale cloaked in fantasy and mystery.

(3-D) Based on the kids book series by Ricky Gervais and starring the voice talents of Gervais
himself. With Matt Selman (7he Simpsons) penning the script and featuring the voices of
Steve Carell, Jason Segel, Will Amett and Julie Andrews, Flanimals is sure to be a comedic hit.

(L) With Transformers 2 currently blazing at box offices across the globe (it raked in
more than US$622 million in its first two weeks), fans will be expecting a lot from the
follow-up. Star of the first installment Shia LaBeouf is set to return. Plot points are in the
process of being hammered out, but LaBeouf has promised the third instalment will
be darker than the first two films.

(L) Warner Bros. has yet to release the storyline of the final two-part instalment
in the long-running Harry Potter franchise, but has confirmed that Harry Potter
and the Half-Blood Prince's roster of licensing partners are on board for the last
two films.

(L)The son of Odin, most powerful of the Norse Gods, Thor reprises his role as
an emissary to humanity, a protector of both Asgard and Earth and inspiration for
humans and gods alike, in this new feature.

Walt Disney Pictures

lllumination
Entertainment

Hasbro/Paramount
Pictures

Warner Bros. Pictures

Marvel Studios

“First Take” is a bi-annual chart of upcoming kids and family movies, detailing their licensing and pr
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DreamWorks

The 39 Clues,
Dinotrux, Puss in Boots,
ViewMaster (title TBD)

Paramount Pictures

Lions, Tigers and Bears,
Gimme a Call

Sony Pictures Animation

The Green Hornet,
The Karate Kid

Summit Entertainment

Letters to Juliet

Twentieth Century Fox

Mr. Popper’s Penguins,
Marmaduke, Rio, Tooth Fairy

Universal

Dragonology,

Ouija, Clue,
Candyland, Battleship,
Magic: The Gathering,
Stretch Armstrong

Walt Disney Pictures

Tron

Is related to “First Take” should be directed to Lana Castleman at Icastleman@brunico.com.



